WE-NEST

A Supply Diversity
Marketplace

A Unique Marketplace
Bridging Corporate procurement needs with Women-
Owned Businesses & MSMEs




== The OBJECTIVE 0.4

Presenting an exciting opportunity to invest in

Womennovator’s unique Supplier Diversity marketplace, WE-NEST, that is

all set to start its growth trajectory.
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ESG Conscious Corporates- By integrating supplier diversity into
their ESG strategies, businesses can foster inclusivity, equity, and 7 ™

sustainability while experiencing tangible business benefits ~ _--* - Corporates undertake CSR activities to contribute
to societal goals by engaging in or supporting
volunteering or ethically-oriented practices. With
this initiative, you can quanitify your impact

without challenges in terms of revenue created
u I I V I y and how many beneficiaries.

SOLVES ONLINE MARKETPLACE THAT BRIDGES

e Corporate Social Responsibility (CSR)

t I \ e Linking CSR to SDGs (Gender Jasid

T Responsive Procurement g
Through CSR initiatives, corporations align
W operations with the UNs 17 Sustainable
& = <4 Development Goals (SDGs) for a better future.
ad Gender Responsive Procurement supports SDGs 5,

8 10 & 17 by promoting gender equality and
women'’s empowerment.

GENDER CORPORATE* PROCUREMENT NEEDS
RESPONSIVE WITH MSMES AND SPECIAL FOCUS ON WOMEN-
PROCUREMENT OWNED BUSINESSES (WOB*)AND MSME

Indirect marketing strategies, such as partnerships with
diverse suppliers or participation in community initiatives,
build trust among consumers. When companies align with

i P causes or values important to their audience, they create
R |

Indirect Marketing

meaningful connections that foster long-term loyalty.
“Corporates includes bzlth Private & Public Sector Units. Indirect marketing is also cost-effective, offering amplified
WOBs = Women Owned Businesses - . .
*MSME = reach, a positive brand image, and long-term impact.
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== Whatis Womennovator

A global Incubator, Network, & growing GRP
Marketplace dedicated to empowering women
entrepreneurs, leaders, and professionals.
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§~ ' Excellence
)4/’ Award

By Global Trade & Technology
Council of India

DPIIT
Registered

%ﬁjﬁ& By Government
of India

WELOCITY

oy

|_ ol | Acceleration
o worcsanc i Program

Funded by HDFC Bank

Active presence
in 5 nations

250+ Startups
incubated

A community of
20,000+ people

1 mn+ women
impacted

1000+ National &
international mentors

400+ Corporate
partnerships & collaborations

== Meet the Founder

Tripti Shinghal Somani

2 Times TEDx Speaker

Times 40 under 40

ET Inspiring Leader

SEBI Intelligence Award

Mahila Shakti Award by Assocham

ICAI
SRCC

Advisory Council Member in National startup advisory council, Ministry of
Commerce, DPIIT

Executive Committee Member — SRCC, Delhi

Board Member at DS Group - Center of Entrepreneurship at lIT Delhi
Ex-Co-/Chairperson— MSME Council | Startup Council |

Women Entrepreneurship Council - PHDCCI | Assocham | FICCI

Ex-PwC| Grant Thornton | World Bank

Ex-Member, Governing Council - NIESBUD - Ministry of skill development and
entrepreneurship

Set the Milestone for GRP
In a landmark achievement spearheaded by the founder, the

Government had mandated PSUs to procure a minimum of 3%
frommn women-owned businesses out of 25% from MSMEs.




== PROBLEMS 0.4

Women's
entrepreneurship
landscape in India

is distressing.

Women's economic contribution in India accounts for only 17% of the GDP,

which is less than half the global average.

63 Million MSMEs Global o« .
GEM Enc':r ea reneurshi India has an average TEA
® Only 20% is Monit%r P T rate of only 2.6% for women.

Women Owned

TEA = Total Early-Stage Entrepreneurial Activity

A. Despite the mandated quota of 3% for women-owned MSMEs*, their share in
annual procurement by PSUs is progressing with a sluggish pace.

B. Private entities & MNCs remain unbound by such inclusivity mandates.

? psus’Procurementfrom  0,15% 0.30% 0.53% 1.03% 1.32%
Women Entrepreneurs
232 Cr. 393 Cr. 749 Cr. 1713 Cr. 2315 Cr.
Total SMSE Procurement 153484 Cr. 131460 Cr. 139419 Cr. 165382 Cr. 174253 Cr.
@ @ o @ ®
2018-19 2019-20 2020-21 2021-22 2022-23

*The Public Procurement Policy for MSMEs order 2012 has mandated Every Central Ministry/ Source: sambandh.msme.gov.in, World Bank Report

Department/PSU to exclusively procure 3% of their annual procurement from women entrepreneurs.
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== Challenges at Corporate Side == Challenges at MSME and WOBSs Side

% A

Complex Procurement Process:

Overly complicated Intricate procurement
procedures deter engagement with WOBs and
MSME.

No Requirement Visibility:
Lack of a platform to view corporate procurement
plans limits production alignment.

Lack of Awareness:

Corporates are not fully aware of the sustainability
and CSR benefits that GRP can bring.

Lack of Opportunity Access:

Restricted access to networks and corporate
procurement opportunities.

Difficulty in Identifying MSME & WOBs: Limited Capital, Skill & Resources:

Challenges in locating and verifying
women-owned businesses for procurement.

Insufficient financial and business capacity building
resources to meet operational and scaling needs.

WOBs = Women Owned Businesses
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= Target Market

€@ women-owned MSMEs
In 2022, 13 million of MSMEs are
owned by Women in India.

33% 30mn
20% }I 2030

13mn II

2022

@ By accelerating women'’s entrepreneurship,
%\ (? India could create 30 million+ WOBs.

© ESG Conscious Corporates
Among top 1000 listed companies,
ESG reporting has improved by 160%.

IM 2323
_— |

2020

—

) ESG i t ts in Indi jected t

@é investments in India are projected to
207

increase by 30% annually for the next 5-10 years.
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WOMENNOVATOR

WE-NEST

Current Favouring Market Scenarios

=™ Lack of existing marketplaces focused on supplier
diversity with special focus on buying from MSMEs &

WOBs.

E%P Many corporates are looking to enhance their ESG reporting.
e.g. Johnson & Johnson case study of tax rebate.

International organizations and Private sector has started
recognizing GRP & pledging for it.
e.g. World Bank is encouraging for 20% GRP.

I@J

Estimated

Market Size 371396 Cr.

Total Available Market

TAM

1M142Cr.

Serviceable Available Market

2117 Cr.

Serviceable Obtainable Market

Source: sambandh.msme.gov.in, Udhyam Registration Portal, Report by Avendus
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Sale[sllaleRelel I M T 00T TAVIE T el T M = How we overcome challenges for Corporates

0 Direct Requirement Listing with Demand Aggregation: Corporates can
list their procurement needs on our GRP dashboard, enhancing
predictability and efficiency.

== Whatis WE-NEST ?

e CSR, ESG and Sustainability Integration: We help aligning with

WE NEST acts as a crucial link between corporates’ CSR and ESG goals without interrupting their current flow.

corporates and MSME (with a focus on

R @ R businesses), facilitating e Approach to MSME.Sf WOBs Made Easy:. We ver.lfy c:n.d pre-qualify

, . WOBs and MSME, giving corporates confidence in their procurement
iIncreased procurement opportunities. By choices.

promoting  sourcing from women-owned == How we overcome challenges for MSME & WOBSs
enterprises, it fosters partnerships driving

economic growth and social Impact. 0 Transparent Corporate Needs: MSME & WOBs gain insider access to

corporate procurement plans, allowing them to tailor their offerings.

Integrating such practices enhances
corporates’ ESG performance, diversifies
supplier bases, promotes gender equality and associated financial partners.

supports women's economic empowerment

further contributing to the SDGs. e Business Support: WE-NEST offers comprehensive skill-building
initiatives for MSME & WOBS, providing mentorship, and strategic
partnerships to foster growth and overcome common barriers.

Financial Facilitator: We provide capital facilitation through our

Capacity Building: WE-NEST enables WOBs to use combined bidding for
larger projects, boosting their market competitiveness and capacity.




WOMENNOVATOR GLOBAL
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LEDGE WITH US m— 0.4

GLOBAL CAMPAIGNS FOR
GENDER RESPONSIVE PROCUREMENT

DO PRIVATE CORPORATIONS STIMULATE EQUAL OPPORTUNITIES

THROUGH PURCHASING POLICIES AND PRACTICES?

We wish to hear from you on procurement by corporates and more
opportunities for women-led businesses!

SIGN AND CREATE A CHANGE

Individual & Corporates Ensure you are buying at-least
3% of total procurement from Women owned business

WE Nest- Gender Responsive Procurement

Fostering Revenue Generation: Empowering Women Vendors and Enriching
Corporate Partnerships

\\ A
{1
1
WE MEST acts as o crucial link between corporates and MSME (with a focus on women-owned businesses), facilitating increased procurement
opportunities. By promoting sourcing from women-owned enterprises, it fosters partnerships driving economic growth and social Impact
Integrating such practices enhances corporates’ ESG performance, diversifies supplier bases, promotes gender equality and supports

women's economic empowerment further contributing to the SDGs

Learn More

WE Nest- Supplier Diversity Marketplace Corporate Profile

Corporates/PSU - Women

Corporates can play a vital role in closing the gender gap in | Women vendors can also benefit significantly frorm GRP. By joining a
government procurement by adopting Gender Responsive | GRP network, women wvendors can access new markets, increase
Procurement (GRP) practices. GRP also offers corporates a number | their sales and profitability, and improve their brand visibility and
of benefits, including increased innovation and creativity, improved | recognition. Women vendors can also play a role in closing the
supply chain resilience, enhanced brand reputation, and reduced | gender gap in government procurement by competing for

costs QOVC-I'H-’]‘LH\T. contracts.
Pledge Now Add Your Details

Login Url Login Url
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How WE-NEST is unique?  WE-NEST Others

% Corporates can: MSME & WOBSs can: ® Allows corporates to list their @ <x’

; : 5
minin requirements in advances

e Make corporate profiles, Create seller account, @ Havea pommunlty of women / x
professionals & entrepreneurs?

Upload their procurement list for Show interest for supply,
their GRP fulfillment, Have the opportunity to sell to , .

: p.p Y @ Provide GTM supports, training
Get interest from WOBs and MSME. corporate giants, MNCs & PSUs. or networking opportunities?
Procure fromm WOBs and MSME. Manage customer interactions,

Monitor their CSR impact. Track sales made via WE-NEST, Customized capacity building
® programs & combined bidding </’ < x,

options for WOBs and MSME
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womennovators-ta.. W' Mail for speakerst.. 4= Sponsorship Slabs... Corporate Partner... x" Master Reporting... §= Creator's Fest Cre...

100% Organic Plant Base

16 packs of Sanitary pads
340 320

R, 9312232627 =& weshop@womennovators.com f ¥ © O ContactUs FAQs Seller Login

Search items here

(1]
'N Env Login / Register O 24 B

WOMENNOVATOR

= CATEGORY v Home Products Sellers About Us

Product Listing Home / Products

beverages and irresistible chocolates, our =7 o 2 +
selection promises to satisfy every palate,

Montessori Number

| Literacy
7899

v Relevance
Top Rated
Newest First
Oldest First
Price - Low To High

Darjeeling Love | Tea Gift

Hamper | 30 Cups Tea
& 1-1200% 1,080

Price - High To Low

Darjeeling Love | Tea Gift Hamper | 30 Cups Tea =l
] E I per | I 2 g

Brij Ka Gulal Holi Color 0.5

25.00%
,m ﬂg KG Combo
S ¥400 % 300
o ®l @ PP
St

Leather Laptop Bag Polo Tee Ceramic Tableware
¥ 3,056.20 ¥ 660.00 ¥ 784.00

Six Sigma | Tea Gift Set | 6 Her... Signature Collection | Tea Gift 5...

¥ 989 945
24,095 10.00% 23,656 10.00%

WE SHOP: E-MARKETPLACE 5 o _

Showcasing women owned brand products

Total Price ¥ 4,898

WOMENNOVATOR APP
Purchasing from women owned businesses
made easy with a few click
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1000+ Product SKUs

[ Fomomens @ umen purmn (a5
naario®

Snack BhaRhri
Ragi - Plain

MADE WITH 100% WHOL AND R/

Millet Muesli

with 43% Coconut, Almonds,
Chocolate and Seeds

&

Healthy Millet Shacks 100% Certified Organic Products Classy Mouth Freshners  Nutritive Snacking Sustainable Furniture
Delhi Haryana Haryana Mumbai Jaipur

B

@ Agrifeedid
¢ @ Agrifeeder

® [pure PULSES
VERBAL :
BREW =

Sustainable Women Hygiene  organic Homemade Pickle :
Products Goga Immunity and Beauty and Skincare Herbal Teas

God metabolism booster Global Delhi
Bihar
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1000+ Product SKUs

Flavoured Herbal Tea & Gift
Delhi
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Personal Care Products
Haryana

:-, kashmir

- walnuts

Organic Dry Fruits
Kashmir
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Artisinal Products
Global

205 Wm =

0 &

?.‘f 10055 WC\\‘JS ] W(,\\Qs I~ ;‘

Plant Based Super Food
Hyderabad

Laundry Detergent

Handmade Candles & Decor
Delhi NCR

Eco Friendly Detergent Beauty and Skincare

Lucknow

Bangalore
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WE-NEST

Sustainable Handbags
Global

Sustaiable reusable
bags
Amroha



== OUR OPERATIONAL BLUEPRINT s ol

! == How do we identify and bring
MSME & WOBs into the operational
flow?

Womennovators take Incubation,

Networking, Training & Event Initiatives

. throughout the year.
Corporates update MSME & WOBs show Iinterests

Procurement List in providing Goods or Services

il HEN NN NN EEN DN DN B B S D S B S .y,

-------

DEWI
(DEVELOPING & ENHANCING WOMEN OF INDIA)

i----> Steps for MSME & WOBs selection o ) W Community

V) o Enablement

'----> Major corporate requirements:

Goods Services

e Electrical Items e Housekeeping Lr\‘,t::-ﬂ Expression by MSME & g:mz;:::;l:wlcmg & I\ Stakeholder

e Pantry ltems . Logistics & SUbD| MSME & WOBs get notified for MSME & WOBs quote competitive : Capacity Building
e Stationery ltems . UtiSIJit Servicefp Y the requirements and they prices using APl comparisons with

e Office ltems . FociI)i/t Manaaement show interest in fulfilling them. platforms like IndiaMart, Google, 7

e Medicine 3 Trovely& Hosp?tolity Amazon, and submit certifications ta Pitching

¢ Fixed Assets and more... to prove compliance. Competitions

e Gifting Items

e Industry specific n é
itemns and more...

Incubation &

Experience and Capacity Delivery Capability and Acceleration

Validation: Assurance:

MSME & WOBSs validate their MSME & WOBs confirm their

experience and capacity to delivery capabilities to required

fulfill large orders by providing locations and acknowledge SO Mar!(et =

evidence of previous penalties for non-compliance, Community Commerce
accomplishments. ensuring reliability and

commitment.
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Hosted by IFC ( World Bank Group)
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== [HE TEAM

CA TRIPTI SHINGHAL SOMANI
Founder, CEO

SHUBHAM SHARMA
Head Creativity

CORE TEAM MEMBERS

SIMMI PURI

ANUJ SOMANI

Head Corporate Relationship CFO

DEWANSH PODDAR

Head Seller Relationship

AMIT TIWARI

Community Manager

SRISHTI MALIK
Partnership Head

MONA ASWAL

Founder’s Fellow

SHIVAM SAINI

Revenue Director

DEEPANSHU PANDE
Program Associate

Investor Pitch Deck

—
o1



== SUPPORTERS AND ADVISORS =
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MS ARCHANA GUPTA

Director,
KEI Industries Limited (KEI)

Y ™ sunLoC ey ey

MR. ANIL KHAITAN

Chairman,
Sunil Healthcare Ltd

MS. BLOSSOM KOCHHAR
Chairperson,

' ":j-.'L —_—
'-::,:= i DE Shaw&Co

MS. SUSHMA KAUSHIK DR. TUSHAR PANCHAL MR. RAJIV KACHOLIA

Founding Partner, CEO, Head of Corporate Development,
108 Capital GTU Innovation Council D. E. Shaw & Co.
GISC-TBI

easy leadz

\k&& Gl VENTURES

MS. NEIHARIKA RAJIV
Co-Founder,

Gl Ventures

MR. NITIN BAJAJ
Founder & CEO,

EasylLeadz

MR. AMIT BHAGAT
GLOBAL HEAD OF CYBER
SECURITY, NOKIA

aroma maglic

Blossom Kochhar Group of Companies

‘N
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WE-NEST

Partner
Metwork

748 % tagnitio
KARTIK SHARMA

Artificial Intelligence Practitioner
and Thought Leader, Agnitio

T3i

MS. SHALINI LALL
Founding Partner, T3i
Partner Network

MR. TARUN BHARGAVA

Founder & Managing Partner at
TalentGen Advisory LLP, Angel
Investor

ARUN PANDIT

Co-Founder,
Hyphen SCS & Don't Give Up World

D5 GROUP

by

ANSHU DEEWAN
Founder,

iX Energy Private Limited

W
ANURANJITA KUMAR
Co-Founder & CEO, WeAce



== CONNECT & MAKE AN IMPACT

== For Any Quries

0 Email parther@womennovators.com
Phone +9195600 56130

9 Email contact@womennovators.com
Phone +919871196636

== General

Website www.womennovators.com

Social ['m Yy /Womennova tor




